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 Research Question

Summary of Question

Phoenix Mart expanded to the international market. Expanding internationally provides retailers to grow both the top and bottom lines. In developed countries, retailers face low growth, and saturated home markets. Some international markets have low population, consumption and income growth compared to markets that are developing (Coriolis Research, 2001). Phoenix Mart struggled in Asian markets initially, but the philosophy of everyday low prices changed the atmosphere and increased sales (Kamboj, 2011). Variable one is the average income of the consumers in the target market area. Variable to be the age of the consumers buying the products in China market. 
Hypothesis Statement:
Is the income average above 20 thousand? 

Ho: is u > 20
H1: is u<20

Alternative is greater or lesser, equal to 20 

Using a random sample of 4,000 customers which was achieved from surveys conducted to find the average customer who shops at Phoenix mart with a 95% confidence the results are listed below. The point estimated .6, the lower confidence limit is 0.7331, and upper confidence limit 0.37231.
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	Required Confidence Level (1-):
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	The Point Estimate:
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	The Lower Confidence Limit:
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	The Upper Confidence Limit:
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Is the average age over 40 years old?

Ho is =40

H1is # 40

Ha is < > than 40

A  random sample was conducted  from 8000 customers to determine if the average age was 40 years old . The confidence level is 95%. The results are listed below. The point estimated  is 0.675. The lower confidence is 0.87111 and Upper Confidence is 0.24918.
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	Required Confidence Level (1-):
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	The Point Estimate:
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	The Lower Confidence Limit:
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